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QUALITIES OF THOUGHT LEADER
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Thought Leaders

V Distill large quantities of
Information into only the
key Insights on a narrow
topic or issue

V Foresee future directions
and set trends

V Becometrusted, go-to
authorities
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The Thought Leadership Cycle
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Thought Leadership Opportunity

V & ¢ Kddver of thought leadership
lies in influence.

V If correctly targeted and structured
It Is a potent tool for influencing a
particular audience.

V Become known as the expert or th
w32 (02QF OGNMzAGSF
or information Iin that particular
aread €

T www.thoughtleadershipstrategy.net
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http://www.thoughtleadershipstrategy.net/

CONTENT MARKETING
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Publishing Is Getting Cheaper

Cost of Publishing

Moveable Type Type Writers Computers Internet
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Blogs

Everyone Is Publishing More

L® Technorati

Weblogs Cumulative: March 2003 - March 2007
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Content Marketing Today

A Everyne is publisher and distributor
A Consumers have too many choices
A Companies struggle to get found
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How Consumers Deal With This

A Google for it

Google

A Stick to existing .
trusted publications @lleNcwﬁOtk@Imeﬁ

A Viral/word-of-mouth
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Questions Your Customers Face

A Where do | go for only
the information that Is
relevant to me?

A Where do | go for all the
Information | need?

A Who should | trust?
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How Marketers Deal With This

A Publish, publish, publish

Alfé 2dz O y QiU &SI ﬁévz
join them |

i 33% of marketing | (é}q«
O
budgets!

6
i $47.2 billion in 2009 B _ -
(i1 Tube

1. Junta42 Content Marketing Spend Report 2010 .
2. ContentWise 2009 HaSh Tag :AMACurata 4
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The Problems Marketers Face

A Keeping up with
publishing demands
are expensive and
time consuming

A Hard to differentiate

Source: theoutloudblog.wordpress.com

A Content Marketing
Thought Leadership

Hash Tag: AMACurata

—a
2= curata



Questions Marketers Face

A How do | become a
thought leader in my topic
area?

A How do | get noticed in a
sea of content?

A How do | gain the trust of
my customers?
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CONTENT CURATION
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Content Curation

a !Content Curator is someone who continually finds,
groups, organizes and shares the best and most relevar
content on a specific iIssue onlihe

- Rohit Bhargava

A New Online Marketing Process
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